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PRINTED NAME OF BIDDER 

 
 

T-SHIRTS - SCREEN PRINTED, RECREATION  
 

Invitation to Bid No. 400650       Issued:  September 3, 2013 
 

PURCHASING BUREAU CONTACT:  Donna M. Corona, Purchaser, 585-428-7532 
 
Bid responses are to be returned to the Office of the Purchasing Agent, City 
Hall Room 105A, Rochester, NY  14614, by the date and time indicated, at 
which time and place all bids will be opened, read and recorded: 
 

BID OPENING:  Thursday, September 12, 2013, at 11:00 a.m. 
 

The bidder's attention is directed to the General Conditions and Instructions to 
Bidders that appear immediately following this title page and are incorporated into 
the bidding document and contract by reference. 
 

CONTRACT CHARACTERISTICS 
(For definitions or explanations, see General Conditions) 

 
Type of Contract:  TERM CONTRACT, WITH OPTION TO EXTEND 
 
Bid Deposit Requirement:  NONE 
 
Performance Security Requirement:  NONE 
 
Insurance Requirement:  NONE 
 
Samples Requirement: ALTERNATES ONLY, (See Section 7) 
 
Descriptive Literature/Technical Data Requirement:  NONE 
 
BIDDERS: Please note that prices, company identification and authorized signature 

are to be entered on the Proposal that appears at the end of the 
specifications. 
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1. SCOPE 
 

The intent of this specification is to establish a term contract for SCREEN-PRINTED  
T-SHIRTS for participants in various Recreation programs sponsored by the City of 
Rochester. 

 
 
 2. SPECIFICATIONS 
 

 2.1 STYLE & QUALITY 
 

2.1.1 Item 1 Short Sleeve, medium weight knit.  Adult sizes - 50%  
  cotton - 50% polyester.  Fruit of the Loom Best 5930 or 
  City-approved equivalent. 

 
2.1.2 Item 2 Long Sleeve, medium weight knit.  Adult sizes - 50%  
  cotton - 50% polyester.  Fruit of the Loom Best 7930 or 
  City-approved equivalent. 

 
2.1.3 Item 3 Short Sleeve, medium weight knit.  Youth sizes - 50%  
  cotton - 50% polyester.  Fruit of the Loom Best 5930B or 
  City-approved equivalent. 

 
2.1.4 Item 4 Long Sleeve, heavy weight.  Adult sizes – 100% cotton. 
  Fruit of the Loom 3930 or City-approved equivalent. 

 
2.1.5 Item 5 Short Sleeve, Ladies V-Neck, medium weight knit.  Adult  

 sizes – 50% cotton – 50% polyester.  Anvil 652 or City-
approved equivalent 

 
  2.2 COLORS 
 

2.2.1 Due to the many recreational programs sponsored by the City, a wide 
variety of colors must be available in the product line bid.  Standard 
selection of colors must be made available in but not limited to following 
colors: 

 
A. White, light blue, medium blue, royal blue, dark blue, black, kelly 

green or medium green, dark or forest green, yellow, tan, orange, 
red, grey, pink and purple.  

 
B. Other standard colors may be requested. 

 
 2.3 SIZES 

 
2.3.1 Adult sizes must be available in:  Small (34-36), Medium (38-40), Large (42-

44), X-Large (46-48), 2XL (50-52) and 3XL (54-56), 4XL (58-60), 5XL (62-
64) if available. 

 
2.3.2 Youth sizes are to be available in Small (6-8), Medium (10-12) and Large 

(14-16). 
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 2.4 SCREEN PRINTING 

 
2.4.1 Articles are to be screen printed on either one side or two sides 

depending upon departmental wishes.  
 

A. Historically, the Department of Recreation & Youth Services 
purchases the majority of short sleeve T-shirts with printing on 
front and numerals on back.   

 
B. The Proposal Pages have been designed to provide the City with 

options to purchase T-shirts with printing on front only, printing on 
front and back (letters) and/or printing on front with numbers on 
back.  

 
2.4.2 For custom printing such as City logos, departmental lettering - "Helvetica", 

etc., the City will supply camera-ready artwork. 
 

2.4.3 For standard printing and numerals, the vendor will supply the artwork. 
 

2.4.4 Vendors must specify any additional charges for a second color on the 
Proposal Pages. 

 
 
 3. METHOD OF AWARD 
 

3.1 Award will be to the lowest responsive and responsible bidder based on Total Bid 
Price.  All items must be bid in order to be considered for award. 

 
3.2 Bidders must include in their bid price all screening charges as well as 

reasonable and necessary transportation, shipping, handling and delivery 
charges. 

 
 3.3 The City of Rochester does not pay fuel surcharges. 

 
 
 4. TERM OF CONTRACT 
 

4.1 This contract shall commence upon the date of contract award and end on 
November 30, 2014. 

 
4.2 The City may extend the contract for up to two (2) additional terms of one (1) 

year or less upon mutual agreement of the City and the contractor. 
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  5. DELIVERY 
 

5.1 Prompt delivery is an important component of this contract.  Delivery shall be 
F.O.B. Destination, no later than fifteen (15) working days after receipt of order 
for routine orders. 

 
5.2 Due to the anticipated volume of shirts being ordered for various programs, the 

successful vendor and Bureau liaison will establish delivery dates acceptable to 
both parties upon award of contract. 

 
5.3 Failure to comply with the requirements as stated above will result in a poor 

performance rating and may be cause for termination of the contract. 
 
 
 6. QUANTITIES 
 

6.1 The quantities shown on the Proposal page are estimates only and based on 
past purchases over the contract term. 

 
6.2 The City can make no guarantee of actual quantities required. The City agrees 

only to purchase its actual needs, which may be more or less than the estimates 
provided. 

 
6.3 The contract will be for the actual quantities ordered during the contract term.  

 
6.4 The contractor must guarantee the price quoted regardless of actual quantity 

ordered. 
 

6.5 If a minimum quantity is required per order, bidder must indicate that quantity on 
the Proposal Page.  The Purchasing Agent reserves the right to reject any bid 
where the minimum quantity listed is considered unacceptable to the ordering 
department’s needs to operate their recreational programs. 

 
 
7. SAMPLES 
 

7.1 Samples are not required if bidding per specification.  If bidding an alternate 
manufacturer, a sample shirt of the same quality being offered must be submitted 
with the bid or the bid will be rejected. 

 
7.2 The contract vendor’s sample will be retained for the life of the contract as the 

acceptable standard. 
 

7.2.1 Samples will be returned to all unsuccessful bidders upon award of the 
contract.  It shall be the responsibility of each bidder to pay for and 
provide all necessary arrangements for their return. 

 
7.2.2 Samples will be retained in Purchasing for one (1) week after award at 

which time unclaimed merchandise will become property of the City. 
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 8. QUALIFICATION OF BIDDER 
 

8.1 Vendor must have an established place of business with sufficient equipment on-site 
to silk screen T-shirts.  Vendor must also maintain sufficient inventory to ensure 
fifteen (15) day delivery capability.  Bidders not meeting these requirements may be 
rejected due to non-responsiveness.  

 
8.2 It shall be the bidder's responsibility to prove to the satisfaction of the City its' 

ability to comply with all terms and conditions set forth in this document.  
 

8.3 The City reserves the right to reject any bidder who, in the opinion of the 
Purchasing Agent, cannot properly service this contract. 

 
 
 9. NON-SPECIFIED ITEMS 
 

9.1 The City reserves the right to negotiate prices with and order from the contractor 
non-specified items that are comparable to and/or complement the items 
specified herein. 

 
9.2 The contract vendor must submit a written price quote to the Office of the 

Purchasing Agent for proper authorization and/or approval. 
 
 9.3 Items supplied or services rendered without the prior consent of the Purchasing 

Agent will not be paid for by the City. 
 
 
10. REQUEST FOR PRICE CHANGE 
 

10.1 Prices bid for the specified items shall remain firm for the initial contract term. 
 
10.2 Requests for a price change to take effect during a contract extension must be 

submitted with the offer to extend or earlier. A price increase may be considered 
under the following circumstances: 

 
10.2.1 Written notification from the Manufacturer to the Vendor stating there will 

be a price increase and the amount.   
 
10.2.2 Written notification from the Vendor to the City requesting a price 

increase and accompanied by the Manufacturer’s letter. 
 
10.2.3 Increases shall be limited to the actual cost increase to the vendor. The 

decision to grant a price increase during an extension period will rest 
solely with the Purchasing Agent. 

 
10.2.4 Should market conditions reduce actual costs to the vendor, the City may 

request a price decrease.  Failure to agree on a revised price shall be 
cause for terminating the contract. 

 
 

NON-O
FFIC

IA
L S

PEC 

DO N
OT U

SE TO B
ID



T-SHIRTS, SCREEN PRINTED -RECREATION 

 400650                                     5 

 

 
11. POLITICAL SUBDIVISIONS 
 

Bidders should note that other political subdivisions may participate in the contract 
resulting from this bid award as authorized by General Municipal Law.  Use of this 
contract by any other political subdivision must be coordinated between that subdivision 
and the contractor.  The City will have no other responsibility for any such purchases 
and will have no other role than to provide other the political subdivisions a copy of this 
contract. 

 
 
12. NON-COLLUSIVE BIDDING CERTIFICATION 
 

By submission of this bid, each bidder and each person signing on behalf of any bidder 
certifies, and in the case of a joint bid each party certifies as to its own organization, 
under penalty of perjury, that to the best of knowledge and belief: 

 
12.1 The prices in this bid have been arrived at independently without collusion, 

consultation, communication, or agreement, for the purpose of restricting 
competition, as to any matter relating to such prices with any other bidder or with 
any competitor; 
 

12.2 Unless otherwise required by law, the prices that have been quoted in this bid 
have not been knowingly disclosed by the bidder and will not knowingly be 
disclosed prior to the opening, directly or indirectly, to any other bidder or to any 
competitor; 

 
12.3 No attempt has been or will be made by the bidder to induce any other person, 

partnership or corporation to submit or not to submit a bid for the purpose of 
restricting competition. 
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PROPOSAL 
 
The undersigned bidder hereby agrees to furnish the goods or services specified, and to 
otherwise fully meet all terms, conditions, and specifications contained in this Invitation to 
Bid without exception unless exceptions are clearly noted in this proposal.  Signature must 
be that of the bidder or of an employee or agent authorized to sign on behalf of the bidder. 
 
 
ITEM  DESCRIPTION   UNIT PRICE  EST. QTY. TOTAL  
 

 1a. Adult, Short Sleeve, 50%/50%  
Printed on front only 
Fruit of the Loom Best 5930 or 
City-approved equivalent 

 
  S-XL     $________ x  2,000 =  $___________ 

 
2XL-3XL   $________ x      500 =  $___________ 

 
________________________ 
   Manufacturer & Style No. 

 
 

 1b. Adult, Short Sleeve, 50%/50%  
Printed front and back (letters) 
Fruit of the Loom Best 5930 or 
City-approved equivalent 

 
  S-XL     $________ x     900 =  $___________ 

 
2XL-3XL   $________ x      200 =  $___________ 

 
________________________ 
   Manufacturer & Style No. 

 

 
 
 
 
______________________________    ______________________________________ 

Authorized Signature         Typed Name and Title of Authorized Signer 
 

______________________________________________________________________ 
Typed Name of Company 

 
(Continued through Page 10.) 

NON-O
FFIC

IA
L S

PEC 

DO N
OT U

SE TO B
ID



T-SHIRTS, SCREEN PRINTED -RECREATION 

 400650                                     7 

 

 
PROPOSAL 

 
 
ITEM  DESCRIPTION   UNIT PRICE  EST. QTY. TOTAL  
 

1c. Adult, Short Sleeve, 50%/50%  
Printed on front w/numbers on back, 
Fruit of the Loom Best 5930 or 
City-approved equivalent 

 
  S-XL     $________ x     600 =  $___________ 

 
2XL-3XL   $________ x      100 =  $___________ 

 
________________________ 
   Manufacturer & Style No. 

 
 

 2a. Adult, Long Sleeve, 50%/50% 
Printed on front only 
Fruit of the Loom Best 7930 or 
City-approved equivalent 

 
  S-XL     $________ x      50 =  $___________ 

 
  2XL    $________ x       10 =  $___________ 

 
  3XL    $________ x      10 =   $___________ 
(if available)   

________________________ 
    Manufacturer & Style No. 

 
 
 
 
 
 
 
 

____________________________    ________________________________________ 
Authorized Signature            Typed Name and Title of Authorized Signer 

 
______________________________________________________________________ 

Typed Name of Company 
 

(Continued through Page 10.) 
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PROPOSAL 
 
 
ITEM  DESCRIPTION   UNIT PRICE  EST. QTY. TOTAL  
 

 2b. Adult, Long Sleeve, 50%/50% 
Printed front and back (letters) 
Fruit of the Loom 7930 or 
City-approved equivalent 

 
 S - L    $_________ x     50   =  $___________ 
 
2XL - 3XL   $________ x       10 =  $___________ 

 
 
 3. Youth, Short Sleeve, 50%/50% 

Printed front and back (letters) 
Fruit of the Loom Best 5930B or 
City-approved equivalent 

 
S - L    $_________ x   200   =  $___________ 

 
_______________________ 
    Manufacturer & Style No. 

 
 
 4. Adult, Long Sleeve, 100% Cotton 

Printed on front only (logo) 
Fruit of the Loom 3930 or 
City-approved equivalent 

 
  S - L    $_________ x   100   =  $___________ 
 
2XL-3XL   $________ x       20 =  $___________ 

 
_______________________ 
    Manufacturer & Style No. 

 
 
____________________________    ________________________________________ 

Authorized Signature            Typed Name and Title of Authorized Signer 
 

______________________________________________________________________ 
Typed Name of Company 

 
(Continued through Page 10.) 
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PROPOSAL 
 
 
ITEM  DESCRIPTION   UNIT PRICE  EST. QTY. TOTAL  
 
 5. Adult, Ladies V-Neck, 50%/50% 

Printed on front only (logo) 
Anvil 652 or City-approved 
equivalent 

 
  S-XL    $___________ x   50 =   $___________ 

 
  2XL    $___________ x    5 =   $___________ 

 
________________________ 
    Manufacturer & Style No. 

 
 
 

  TOTAL BID PRICE:  $________________________________ 
(Items 1-5) 

 
  Guaranteed Delivery ____________ Calendar Days After Receipt of Order (ARO)  
 
 

ADDITIONAL CHARGES 
 
 
* Up charge for second color   $_________________ each 
 
 
Vendor hereby certifies that he owns and operates sufficient equipment on-site to silk 
screen T-shirts as specified in this document. 

    _________     _________ 
        YES    NO 

 
Minimum quantity required, (if applicable):  ________________________ 
 
 
___________________________    _______________________________________ 

 Authorized Signature    Typed Name and Title of Authorized Signer 
 

___________________________________________________________________ 
Typed Name of Company 

 
(Continued through Page 10.) 
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PROPOSAL 

 
 
PRINT OR TYPE THE FOLLOWING INFORMATION: 
 
 

____________________________________________________________________ 
Name of Firm or Corporation 

 
 
____________________________________________________________________ 

Street Address 
 
 
____________________________________________________________________ 
                City               State                          Zip Code 
 
 
________________________________ ______________________________ 
  Telephone / Fax No.    Federal Employer ID No. 
 
 
____________________________________________________________________ 

E-Mail Address of recipient of contract awards and extensions 
 

 
Date:  _____________________________ 

 
******************************************************************** 
 

ACCEPTED ON BEHALF OF THE CITY OF ROCHESTER FOR: 
 
 

T- SHIRTS - SCREEN PRINTED, RECREATION  
 
 

 

Munis Contract No.      _____________   Contract Term:   _________________________ 
City Bid No. 400650 

 
 

__________________________________________________________________ 
Purchasing Agent 

 
 

Date:  ______________________________ 
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